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Graduate Institute of Creative Video and Digital Media Industry
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Education objectives :

1. Master the changes and trends in digital media.

2. Possess the ability to produce audio-visual communication content.

3. Develop cross-disciplinary creative capabilities.

4. Possess humanistic technological qualities and an international perspective.
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Specialized core competencies :

1. Communication aesthetics and humanistic literacy.

2. Audio-visual creation and planning abilities.

3. Cross-domain integration and creation abilities in communication media.
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Years of enrollment: 1 to 4 years

Graduation credits: 51 credits (including 6 credits for the master’s thesis)

Degree: Master of Fine Arts (M.F.A.)

34 ‘—H!: ’

<

VE s o

I

&
u:‘.f—‘

Study Type: [In addition to the basic credits as below, students who have not completed the required total credits for graduation

may take courses freely within the current academic program. ]
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Graduate Institute of Creative Video and Digital Media Industry

3y 4£3¢ 8% course classification

P s %7 5 P B
section discipline category credit instruction
o FA 2 FTICAR FRS 12 6
NO section Graduate course Master Required
F A R T FABS STIE 3 0-9
NO section Graduate course Interdepartment Master Optional
F e FA L FTEAR RS FOE 12 0-3
NO section Graduate course Interschool Master Optional
7 A RN FE 24-36
NO section Graduate course Master Optional
I 4 FT A 2 AT v o B ERITER LITEm i LR
"‘ Eﬁ =3 Fﬁ(ﬁi Eﬁ ¥ 6 The ma;ter' s thesis is a c;eatlvé project, which includes the creation and
explanatory discourse of the work.
NO section Graduate course Master Thesis
7 A AL F1aAe FAFiE 3 3
NO section Graduate course Master College Optional
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Graduate Institute of Creative Video and Digital Media Industry
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1. Foreign Language Test: Before applying for the master’ s degree examination, students must pass a foreign language test
equivalent to at least the intermediate level of the General English Proficiency Test, or pass 6 credits (not included in the
graduation credit count) of the "Graduate English" course offered by the university.
2. Master’s program students must take at least 3 credits of elective courses offered by the college.
3. Master’s program students may take up to 9 credits of relevant courses from other departments or institutes (excluding college
electives) towards their graduation credits.
4. Master’s program students may take up to 3 credits of relevant courses from external institutes towards their graduation credits.
5. Graduation from the Master’s program requires completion of a creative project.
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Graduate Institute of Creative Video and Digital Media Industry
E ¥ %2342 specialized compulsory course
eo T wol CTges i IEIEECEI (G F | F | A T
section | category | & %5 course title |4 [#&| vour 1 |vear 2 |vear s | veara | % £l [ remarks
course ecetitbour | £ [T [ F [T |2 [ 2 [+ 2
number fall |spring fall |spring fall |spring fall |spring Minor doublefmajor retake
PR FA S 12 DVM503 |7 % #ri#h 3133
NO section Master Required Introduction to Graduate
Studies
EIZAN R FA S 3 DVM501  |®E 7% 313 3
NO section Master Required Film Festival Practice
E ¥:5 8342 specialized elective course
=5 ol | geA PE FIF 5, (23 |52 25| % | & | & T
section | category | & %5 course title |4 [#&| vour 1 |vear 2 |vear 3 | veara | s £l [ remarks
course ecetitbour | F [T | ¥ [T |2 [ |2 [+ 2
number fall |spring fall |spring fall |spring fall |spring Minor doublefmajor retake
PR PR iR 12 DVM617 Ao EseS ERTA 333333 R T T
?i" Field of Content Development and Marketing
NO section Master Optional Artificial Intelligence
Applications in Market
Research
EIZAN R FRE 2 DVMb535 roE R 31313333 PERFEEFHAR
Field of Content Development and Marketing
NO section Master Optional Content Creation
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Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
R 3 AL il FIF 5% | 22 | 52 | 5| % B it %3
section category | & course title |4 [#&| voar 1 | vear 2 | voar 3 | veara | /& a > remarks
course ecetitbour | £ [T [ F [T |2 [ 2 [+ 2
number fall |spring fall |spring fall |spring fall |spring Minor doublefmajor retake
PR FA iR 12 DVM705 [* “EIR A ¥F7 % 313(3[3]3]3 R T LT
Field of Content Development and Marketing
NO section Master Optional Cultural and Creative
Industries Research
EIZAN R FRE 2 DVMb531 EREEC 31313333 A FARF AR
Field of Industry Trend Research
NO section Master Optional Field Study
IR FAE 2 DVMb33 |£ 1&g iF 313(3[3]3]3 N F BT A A
Field of Content Development and Marketing
NO section Master Optional Proposal Writing
ZIPAN R FRE 2 DVM703 B4l & 4g 313(13[3]3]3 N ET T
Field of Content Development and Marketing
NO section Master Optional Special Topics in Streaming
Media
I FAE 2 DVM513 [ % B 1% 313(3[3]3]3 iR Al TAER
Field of Audio and Video Production
NO section Master Optional Story Writing
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Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
= e TN m 5= [ 5- [ %= [ %z ~ ; e P
RER ] AL A e % i B |8z | 8% | 82 ‘#’PL 3 " il
section category B FE course title 5B year 1 | vear 2 | vear 3 | Vear 4 S a i3 remarks
course S e S R E R e b i
number - = | = ; Minor |double-major| retake
fall spring fall |spring fall |spring fall |spring
IR PR 2 DVM615 [z uisdfgmz [ 33 (3[3[3]3 A FARRFT L AR
Field of Industry Trend Research
NO section Master Optional Media Arts Theory and
Technology
AN FRE 2 DVM505 |« fF BT 3(13(3[3]3]3 TS A TR
Field of Audio and Video Production
NO section Master Optional Documentary Studies
EIAN R FEIE 2 DVMb09 % 7 B i f]i® 313(13[3]3]3 Bl 5 £ T4
Field of Audio and Video Production
NO section Master Optional Documentary Creation
IR FAE 2 DVM525 [} % —‘F*f NELR 3 313(3[3]3]3 k- BN
Field of Audio and Video Production
NO section Master Optional Consumer Psychology
EIZ R FAE 2 DVM609 |2+ R * 313(13[3]3]3 A LABFUT 7 AR
Field of Industry Trend Research
NO section Master Optional Material Application
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Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
‘g P 2B _fp N S A %= ¥ = EpS d P s gy
oty A e T %5 | #3 |25 |5 | F | B | A iy
section category Ny course title A |8 vear 1 | vear 2 | Voar 3 | Vear 4 it A > remarks
course ecetitbour | £ [T [ F [T |2 [ 2 [+ 2
number fall |spring fall |spring fall |spring fall |spring Minor doublefmajor retake
PR FAE 2 DVM613 [ &% 7% 313(3[3]3]3 TS A (TR
Field of Audio and Video Production
NO section Master Optional Editing Practice
EIZAN R FRE 2 DVM519 | ¥ W% 31313333 g5 R TS
Field of Audio and Video Production
NO section Master Optional Commercial Video Production
IR FAE 2 DVM619 |& 35/ 7 1 31313333 A FARF T AR
Field of Industry Trend Research
NO section Master Optional Independent Study I
ZIPAN R FRE 2 DVM621 | & %247 7 11 313(13[3]3]3 AFARPFLHER
Field of Industry Trend Research
NO section Master Optional Independent Study 11
PR PR iR 12 DVM623 | & %247 7 111 313(3[3]3]3 A FARRT g A
Field of Industry Trend Research
NO section Master Optional Independent Study III
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Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
FE ] FALA = g [E:5:052] ® | £ [ # %3t
section category B AS course title 5B year 1 | vear 2 | vear 3 | Vear 4 i a i3 remarks
course S e S R E R e b i
number - = | = ; Minor |double-major|  retake
fall spring fall |spring fall |spring fall |spring
I FAE 2 DVM529 |2 ¥A&%F 573 B K¢ 313(13[3]3]3 A ELABFUT 7 AR
Field of Industry Trend Research
NO section Master Optional Industry Trends and Market
Strategies
AN FA iR 12 DVMb37 [ ez ir & izal [ 3 (3 (3(3]3]3 N F BT A AR
Field of Content Development and Marketing
NO section Master Optional Media Strategy and
Integrated Marketing
EIAN R FEIE 2 DVM619 |[H“ZHETTEF R 313(13[3]3]3 TRt
DVM625 Field of Content Development and Marketing
NO section Master Optional Grant Writing Techniques
Course
IR FAE 2 DVM521 |[= 5 ®iF I 313(3[3]3]3 k- BN
Field of Audio and Video Production
NO section Master Optional Short Film Production I
F A e FAE 2 DVWM517 |2 ®iF 11 313(13[3]3]3 iR A T4 R
Field of Audio and Video Production
NO section Master Optional Short Film Production 11
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Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
R 3 AL il FIF 5% | 22 | 52 | 5| % B it %3
section category | & course title |4 [#&| voar 1 | vear 2 | voar 3 | veara | /& a > remarks
course ecetitbour | £ [T [ F [T |2 [ 2 [+ 2
number fall |spring fall |spring fall |spring fall |spring Minor doublefmajor retake
I FAE 2 DVM603 [#% % & 313(3[3]3]3 TS A (TR
Field of Audio and Video Production
NO section Master Optional Visual Aesthetics
EIZAN R FRE 2 DVMb11  ARAE &g (7 3131313313 g5 R TS
Field of Audio and Video Production
NO section Master Optional Visual Arts Creation
IR FAE 2 DVMb27  |iZ 3~ 2 & 313(3[3]3]3 A FARFFT 7 AR
Field of Industry Trend Research
NO section Master Optional Communication Psychology
ZIPAN R FAiE 2 DVM523  [i4ki 4] 17 5 48 313(13[3]3]3 Uk BN
Field of Audio and Video Production
NO section Master Optional Special Topics of Transmedia
Creation
I FAE 2 DVM607  |&l * 5 7> 313(3[3]3]3 TS A (TR
Field of Audio and Video Production
NO section Master Optional Production Practice

10-9

SIS HHA ¢ 115/05/18 13:49:39




2 o 4 > 27 ) s 1Y R S 22 £y N 4
1168 ER P BRALFIEF A IFEBCBMAEEF T TP EL L
Graduate Institute of Creative Video and Digital Media Industry
E #3518 3%A4% specialized elective course
= e TN 7 [ 5- [ 3= [ 5= [ 52 ~ ? e Py
RER ] AL A e % i B |8z | 8% | 82 ‘#’PL 3 " il
section category B FE course title 5B year 1 | vear 2 | vear 3 | Vear 4 S a i3 remarks
course S e S R E R e b i
number - = | = ; Minor |double-major| retake
fall spring fall |spring fall |spring fall |spring
A FAE DVMbI5 Pyl & & 782 £ 7% 3[3[3[3[3]3 ¥ bl S
Field of Audio and Video Production
NO section Master Optional Script Analysis and Creation
TAE REZD D611 [% 4% M@ (r 3(3(3]3|3]3 BB Bl (A
Field of Audio and Video Production
NO section Master Optional Video Production
EIAN R FAE 2 DVM601 Bow o 313(13[3]3]3 B Rl TEAE R
Field of Audio and Video Production
NO section Master Optional Filmmaking Workshop:
Directing
IR FAiE 12 DVM605 & K3+ 313(3[3]3]3 £ T A e
Field of Audio and Video Production
NO section Master Optional Audio Design
PR PR 2 DVM627  |#gAlF~ % 313(13[3]3]3
NO section Master Optional Genre Research
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