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Drawing from the sgzool’ s founding philosophy, the department integrated art, culture, and industrial creative marketing to foster
a dynamic environment that encourages cross—disciplinary exploration so that our master’ s students have exposure to greater parts
of the industry and a global perspective. Consequently, our college’ s master’ s degree curriculum empowers students to cultivate
critical thinking skills, conduct research in communication theory, and apply innovative medical creation techniques. This
comprehensive approach nurtures future leaders equipped with global perspectives, creativity, and leadership skills.
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Profe331onal academic knowledge
Integration and innovation of creative resources
Cross-domain management application

Combined with international communication development trends
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1. Students in this college need to take at least 3 credits of elective courses within the college and 3 credits of courses outside
the college (including other universities).

2. The number of credits is recognized by each departments’ regulations.
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PR FA FeiE 12 COC503  [|infFm&ij = itFy 3133
NO section Master College Cultural Studies on Popular

Optional and Consumption Cultures
7 A E FRE B COC501 | % Mzt SERE
NO section Master College Seminar

Optional
IR FA B 12 COCH07 |@3% % 48 I 3133
NO section Master College Seminar on Communication

Optional Issues I
ZIPAN R FA FuiE 2 COC505  [FT4et8r 7 & 48 3133
NO section Master College Special Topic on New Media

Optional
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NO section Master College Planning and Practice of

Optional

Mobile Media
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IR FA FeiE 12 COC513 7 4 = B 313 3
NO section Master College Marketing and Public

Optional Relations
e e FAIRiE COC509 |zl A %A | 3|3 3
NO section Master College Media and Creative

Optional Industries
H b e FA T E 13 COC501  [rEpMAEe & 932 3 (333
NO section Master College IPR and Contract Negotiation

Optional
7 A2 |FREB C0Ch15  |@46 % 4 11 3|3 3
NO section Master College Seminar on Communication

Optional Issues I1
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