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The in-service master’ s program of this department was formerly known as the Institute of
Applied Media Arts. Later, due to the integration of departments and in order to provide
students with more diversified learning resources and continue to train students’ thinking
and practical abilities, 1t was renamed Radio and Television Studies. It is a special
master’ s degree in-service class, divided into radio and television group and audio-visual
art creation group.
This master’ s degree program has cultivated countless outstanding professionals. It is
also the first master’s degree program in Taiwan that combines artistic aesthetics and
film and television media production. It has long been committed to cultivating
professional talents in film and television culture, media production, etc., and focuses
on new media changes and trends, and communication content production. capabilities,
cross—domain integration and creation capabilities of communication media, and the
manpower required to cultivate communication media careers.
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Specialized core competencies :

(1) Spread aesthetic literacy

(2) Video creation and planning capabilities

(3) Cross—domain integrated creative capabilities of media
(4) Communication content production capabilities
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Length of study: 1 to 6 years

Graduation credits: Students in the radio and television group must complete 36 credits
and pass (including 6 credits for master’ s thesis); students in the audio-visual art
creation group must complete 36 credits and pass (including 6 credits for graduation
creation).

Degree Awarding: Students in the Radio and Television Group whose graduation thesis is
passed the oral examination and review may be awarded a Master of Arts (M A); students in
the Audiovisual Art Creation Group whose graduation creation and creative concept report
are publicly published and reviewed may be awarded a Master of Arts (M A) ).

Study Category: [In addition to studying the following basic credits, if it does not reach
the total graduation credits, you can study freely in the courses within this academic

svstem.
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Other graduation requirement :

(1) English proficiency test: Before applying for the master’ s degree exam, you must pass
the foreign language proficiency test equivalent to the intermediate re-examination level
of the English proficiency test or take 2 credits of the "Graduate English Special
Course" offered by our school (not included in the graduation credits) and pass , before
graduation.

(2) A maximum of 6 credits will be recognized as graduation credits for students in the
department’ s master’ s program who take in-service master’ s programs from their own
school or other schools.
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Research Methods
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Consumers and Culture
Market
FAE 12 MAM621 Rl B ir 313133
Proposal Writing
FAiE 2 [MAM631 FE e REleE R 3333
Planning and Practice of
Mobile Media
Az 12 [MAM641 P i 8 313133
Image Aesthetics
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Media Arts Theory and
Technology
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Documentary Filmmaking
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Music and Sound Effects

FiE . MAMGT1L  [flR 2 &g iF 3131313
Creative Methods and
Practices
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Short Films Production
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Media Marketing
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Mass Media and Cultural
Studies
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Media and Creative Industries
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Quantitative Analysis
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Management and
Administration of Mass Media
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Research on Internet
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Playwriting
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Program Genres : Theories
and Practices
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Image Communication
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The application practice of

Digital Film Making
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Qualitative Research
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Special Topic on Photography
and Video photography
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Social Media Studies
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Documentary . History
Filmmaking
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Topics Studies I

AES W33 [ Bae g Il 313 313

Topics Studies II
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Topics Studies 111
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Introduction to Media

Management and Marketing

g2 MAMT31L |[FEMAEE AL 313 313
Topics on Intellectual Property
Rights

T3 MANGOl PR A% 33 313

Visual Cultural Research
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Special Topics on New Media
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Special Research of Modern
Broadcasting
FRE 2 MAMT61 | g R EARET 313 313
Special Topics in Web Casting
FRE 2 MAMT71  |Bci s & fa @l iv 313 313
Special Topics on Digital
Media Production
FAiE 2 MAM781  |SwAT % 33 313
Studio of Film and TV
Directing
FRE 2 MAM791 R 4R B 4 3|3 3|3
Special Topics in Applied
Media
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Genre studies
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