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Education objectives :

In response to the development of the communication industry and the trend of digital
convergence, the courses of this department pay equal attention to theory and practice.
The educational goal 1s to cultivate professional talents with radio and television media
content production, communication industry analysis, media management and marketing
capabilities, and provide the comprehensive digital teaching environment, in line with
government media policies, aiming to synchronize the teaching content with the industry,
and cultivate all-round talents with the profound characteristics of the school’ s artistic
aesthetics.

The proposed goals are as follows:

(1) Combine the school’ s art resources with new technology media research to train art
professionals in media technology.

(2) Cultivate professional talents with professional qualities, creativity, international
outlook and in line with the digital era.

(3) To enrich students’ professional theoretical knowledge and cultivate creative
professional skills in planning, production, screenwriting, and directing, and to combine
the two to achieve the "unity of knowledge and action."
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Specialized core competencies :

(1) Radio and television media planning and production capabilities

(2) Communication industry marketing and media management capabilities
(3) Communication industry research, thinking and analysis capabilities
(4) Humanistic care and communication aesthetic literacy
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Bachelor of Arts (B.A.)

Number of graduation credits:

60 credits for undergraduate students from tertiary colleges.

72 credits for undergraduate students of second or fifth college.

72 credits for non-undergraduate students from tertiary colleges.

80 credits for non-undergraduate students from second or fifth colleges.

[Iniversitv oradnation from non-related maiors with 60 credits.
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Study Category: [In addition to studying the following basic credits, if it does not reach
the total graduation credits, you can study freely in the courses within this academic

system. ]
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Other graduation requirement :

Compulsory majors—Graduation Exhibition Special Course Regulations: (1). Graduation work
must be submitted and approved by the teacher before graduation can be carried out.
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Broadcasting Policy and
Regulation
Exrig [RTVI45 |R#ETHE 21212
Study of Broadcasting
Lig [RTV222 [ 24172 B 66 3|3
Graduation Presentation and
Exhibition
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Media English
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Communication Research
Methods
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Communication Theories
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Oral Communication
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Social Media Studies
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Non-linear Editing
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Basic Photography
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Hosting
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Program Design and Strategy
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Radio Program Appreciation
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Radio-TV Writing
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Acting for Video
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TV Directing
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News Commentary
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Television Program
Production
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Television Program
Appreciation
E:E1 RTVI69 [l ~4]iF 2|2 2
Playwriting
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Radio Program Production
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Video Photography
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Media Management
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Communication Sociology
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Image Aesthetics
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Music and Sound Effects
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Advanced Photography
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Media Culture
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Visual Communication
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New Communication
Technology
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Lighting Design
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Public Relation
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Principles of Marketing
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Documentary
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Marketing of Media
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Multimedia Production
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special Research of Digital
Broadcasting
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