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Education objectives :

To adapt to evolving societal dynamics and digital convergence applications, our school is
dedicate to providing college students with a diversified learning experience within the
field of communications. Aligned with the institution’ s teaching objectives and
development, the curriculum integrates art, culture and industrial creative marketing to
foster students’ creative thinking skills. Under the guidance of our expert faculty, and
access to state-of-the-art equipment, diverse coursework, and other resources spanning
film, radio, television, and graphic art, we strive to cultivate communication arts
professionals with multifaceted creativity and refined aesthetic sensibilities.

n%%ﬁ&%é4%5

[N $18:8 S
Z.EEMa*ﬁw
3. LA EX

4, BHWA LKL

Specialized core competencies

1. Basic academic knowledge

2. Creative thinking and implementation
3. Professionalism and Integrity

4. Cross—media industry integration
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Instructions for course selection

Students in this college need to take at least two (4 credits) elective courses in the
college to graduate.

PR LA

AN:R

A7 5 47w g o [mw
P2 AR NN 4

3-1 BERHE - 113/07/11 10:56:41



1138 & 23 &

f; /%’ﬁ/!ﬁ""

437 @%grﬁ,ﬁi p gé\ ™
P?‘Dl{ “ p%%z-
wel | e | A P FIF| 25 |25 | a5 |2 W HF
@»l‘ﬁnﬁ% A’\Q,{;-rl,'r','[l_vr/ﬁl";
_ = = = ﬁ%
L 2|C0C301 |4 Feéks 3 7 4% 21212
Basic Studio Recording
Practice
5 2|C0C303 |i&Fkéks 29 1% 212 2
Advanced Studio Recording
Practice
N SR = 2|2 2
Social Media
% i 2|C0C141 |4t 2 & 21212 2
Media Literacy
L E2|COCI3T |2 R 21212 2
Communication Visuals
B g 2|C0C139 |3 3E 34l yuh 21212 2
Introduction to New Media
% E 2|C0C143 |Big ey 2122 2
Communication and Gender
% g 2|C0C149 |4k & 8 21212 2
Special Topic on Media Issues
L 2|C0C140 [gg e migim iy 21212 2
Media and Communication
Theory
T IRE B00C14T |85 % 2122 7
Special Topic on
Communication Issues
E i 2(C0C203  [gEe & p B iTE i 919 5
Internet Program Production
Seminar
B FE 2|C0C201  [#ci=p 7 WiFE L 212 2
Digital Content Production
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% 2|COCIh1 [l g 2122 2
Artistic Communication
5 iE 2|C0C1h3  [EHe = it 2122 2
Communication and Culture
FREG(OCES [FTAREFRF A 222 )
Management and Marketing
for the Cultural and Creative
L reE 2[COCH01  |(WEMAES & 93| 3| 3 313133
IPR and Contract Negotiation
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