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Education objectives :
Our institution 1s established in response to the needs of overall development in creativity, industry, and design. It focuses on
the professional domains of integrated creative design and art, integrating expertise in technology, humanities, management, and
marketing for fostering the capabilities of creative industry talents in creative design, industry management, and marketing. The
primary educational objectives are as follows:
1.Aligning with national policies on cultural and creative industries, integrating the essence of technology, art, and humanities,
fostering interdisciplinary talents in creative design with both localized and internationalized design perspectives.
2. Shaping industry characteristics and sustainable development, enhancing the value and competitiveness of the creative industry,
cultivating innovative talents in industry management through collaborative models among industry, government, academia, and
research institutions.
3.Delving into industrial marketing theories and practical applications, developing innovative strategic models for marketing
management, establishing brand image and service quality characteristics, nurturing talents in internationalized marketing
management research.
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Curriculum Planning :

Considering that both domestic and international related fields are still in their infancy, our institution’ s development focuses
on lifestyle studies from a humanities perspective, creative design methodologies, and industry cross-collaborations. Therefore,
the curriculum planning will differentiate from existing research institutions domestically and will encompass core area courses,
thematic discussion courses, professional elective courses, and thesis research as the four major axes to cultivate talents in
interdisciplinary research in the creative industry.
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Addtional Notes :

Duration of Study: 2-7 years
Graduation Credits: 36 credits (including 6 credits for the doctoral thesis)

Degree Conferred: Doctor of Design (Ph.D)
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section discipline category credit instruction
12 L rTiAe 1%~ 6
Doctoral courses Ph.D. Thesis
AR 12 1 1A 2 2 i3 g
Doctoral courses Ph.D. Required
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Doctoral courses

Ph.D. Optional

For the elect1ve courses

Seminar Cours" and "

Profess1ona1 Elective

Courses, " students are required to choose 27 credits. A maximum of 6 credits
from other departments or institutes can be recognized for interdisciplinary

studies.
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5. Language Proficiency Examination: Doctoral students need to achieve one of the following before the doctoral degree examination:
5.1 Pass or provide proof equivalent to the intermediate to advanced level of English proficiency examination.

5.2 Hold a university degree or above obtained abroad and provide supporting documents.

5.3 Study abroad at an academic research institution for a continuous period of at least 6 months and provide supporting documents.
5.4 Submit and present at least 4 papers at international conferences in English. Once one of the above criteria is met and approved
by the departmental meeting, language proficiency is deemed fulfilled.
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6. Doctoral Dissertation Supplementary Explanation:

6.1 Submit a thesis proposal after passing the qualification examination to obtain the qualification of doctoral candidate.
6.2 Obtain a doctoral degree through the oral defense of the thesis.

6.3 Other qualifications required before graduation are detailed in the regulations of the department’s curriculum guidelines.
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Ph.D. Required Research Methodology
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#iE B CID809 LERRE R 31313 % 3721 % P2 Seminar
Ph.D. Optional Ergonomic Design Research
TE: i 2 CID817 2 Ew b f,'] L2 ?ﬂ 31313 % % 3% 1 A7 Specialized elective
Ph.D. Optional Life Cultural Creative
Research
i i2 CID901 [= pEft i * 3133 B 3134 A2 Seminar
Ph.D. Optional Application of Foresight in
Technology
1 E 3 CID805 &2 {7 4 f‘f;\!% 318313 % % 3% 1 A7 Specialized elective
Ph.D. Optional International Marketing
Strategy
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Ph.D. Optional Industries of Creative Life
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Ph.D. Optional Strategy Analysis of Creative

Industry Development
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Ph.D. Optional Visual Design Research

1 E 2 CID911 < L Tr:g' -k 3t 313 3 % #3% 1§ A7 Specialized elective
Ph.D. Optional Cultural Product Design

EiE CID913 |4 =% B:=% 313 3 £ 3133 3 542 Seminar

Ph.D. Optional Aesthetics and Criticism of

Everyday Life
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Ph.D. Optional Craft & Design Research
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Ph.D. Optional Strategy of Innovation
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Ph.D. Optional Studies in Creative Marketing
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Ph.D. Optional Design Trends of New Media

Art
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Ph.D. Optional Art & Craft Branding

Management in Research and
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Study 1
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Ph.D. Optional Creative Industry Independent]

Study 2
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Ph.D. Optional Quantitative Research Design
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