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Education objectives :

To adapt to evolving societal dynamics and digital convergence applications, our school 1is
dedicate to providing college students with a diversified learning experience within the
field of communications. Aligned with the institution’ s teaching objectives and
development, the curriculum integrates art, culture and industrial creative marketing to
foster students’ creative thinking skills. Under the guidance of our expert faculty, and
access to state-of-the-art equipment, diverse coursework, and other resources spanning
film, radio, television, and graphic art, we strive to cultivate communication arts
professionals with multifaceted creativity and refined aesthetic sensibilities.
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pecialized core competencies
Basic foundational knowledge
Creative thinking and implementation
Professionalism and Integrity
Cross-media industry integration
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Instructions for course selection

The School of Communications offers a mandatory 2-credit "Communication Visuals" course.

Due to the large number of students registered for the course, there are two sections of
the course students may choose from. Additionally, students in this college need to take
at least one (2 credits) elective college course to graduate.
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Communication Visuals
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Basic Studio Recording
Practice
B 2|C0CI03 |3k A £ 4kd 2122
Communications Industry and
Trends
£ 12iE 2|C0C303 |iE&Fréky 3 F 4x 212 2
Advanced Studio Recording
Practice
B 2|C0CI07  [Hcimp 3 WiTE R 2|2 2
Digital Content Production
% 12iE 2|COCI0D (3t 212 2
Social Media
% 1RE B[C0C100 |BIpF g &AL 212 2
Special Topics on
Communications Research
%2 2|C0C115 |7 AR & 48 212 2
Internet and Television
Production
B 2|C0C11T  |BPARZE i 2|2 2
Film and TV Visuals
EraiE 2|COCITT1  |Hciditd & 48 212 2
Special Topics on Digital
Media
B 2|C0C123 [4E 2 =% 2|2 2
Media Literacy
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L g 2 |COCITT  [4e%8 & %547 3 2|2 2
Media Research Methods
Seminar
% eig 2|C0C119 [atg e B g 2|2 2
Media and Communication
Theory
EaiE 2|C0C113 |EFg ey 212 2
Communication and Gender
LTRE 00125 |FEap s 212 2
Internet Program Production
Seminar
5 paiE 2|C0C127 |@fger e v 2|2 2
Communication and Culture
5 i 2(COCI29  [#jbee B ig 2 27 2|2 2
Special Topics on Art and
Communication
£ i 2 C0C131 NI EES T2E) 2|2 2
Cultural and Creative Industry
Seminar
EFeiE 2|COCI33 [ AlR &g 2|2 2
Creative Media and
Management
L g 2|C0CH01  PrEmMAEe &£ 93233 313133
IPR and Contract Negotiation
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