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FAPE 2 [CDE623 [Pkt a7 (3] 33

Studies on Technology Art
and New Media Art

&

FAFoiE 2|CDE619 [k &< 57y RERE

Design and Culture

I

foal

TAFE BCDE60] B L A £ R i v 3133

Design Strategy of Creativity
Industry

o2 2 |CDEG03 |4 Pk v & A 5 333

&

Taiwanes Special Design
Topic Research

FA i B|ODE605  |Be = KB AP 7 3(3 3
Study of Digital Art and
Technology

FAFiE 2 |CDE6G0T 3D % g Il 313 3
3D Computer Graphics

FAI2E B|CDES0S [ £ 1 ®8 31333
Craft Workshop

FA i 12 |[CDE621 Rl B ir 313 3
Thesis and Proposal Writing

#8 F3% 12 |CDESOT e 1 T 31333
Multimedia and Animation
Workshop

#A FoiE 2 |CDE609 R R R 33 3

International Design Trends

Fil%iE B|[DE6Il |A&2 )b iz |3]3 3

Study of Product and
Consumer Behavior

&

FAFeiE 2 |CDEDO1 R 3-1 i'dr 31333

Design Workshop

3.9 B HEH ¢ 112/06/12 15:43:38



IR B M
INNEERP FRALIXIFERFD EL Z

i 1 PRAe
EEREERE= 7 IR 2 (52 52 [5: [MIE0] A=
S B /;ﬁil'rk’ri'r?'r/ﬁ;;";
—_— — p— —_— ]/’4
FA I B|CDE6IS  [AIR A £ 3 A7 % 3]3 3
Research on Creative Cultural
Industry Practice
F8 FeiE 2 |CDEDOD R @i 1 v 313313
Visual Communication
Workshop
FAFeiE 2 |CDE6LD  |Hcizf # & 3 2% 3|3 3
Digital Music and Sound
Effects
F8FeiE 2|CDE6LT |2 @32 8 313 3
Oriental Aesthetic in Form
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