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Cultural Studies on Popular and
Consumption Cultures
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Special Topics in Graphic
Communications
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Special Topic on Communication Issues |
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Special Topic on New Media
FAFE 3 (TR RS 3 3 3
Planning and Practice of Mobile Media
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Marketing and Public Relations
FFRE R BROLILAEFT 3 3 3
Media and Creative Enterprise Studies
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Special Topic on Communication Issues
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Research Methods
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Seminar(l)
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Seminar(ll)
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Introduction to Media Management and
Marketing
£liTle  FRE B P2 R F eI s 3 3 3
Media Arts Theory and Technology
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WEG |2 3 Fp ey 3 3 3
Consumers and Culture Market

MER fHBRIT 3 3 3
Proposal Writing

FEER  Fd iz AR 3 3 3
Planning and Practice of Mobile Media

FAEY piis 3 3 3
Image Aesthetics
MELE |[xF &% 3/3[3

Documentary Filmmaking

FRIE R kAR TP B E R AT 3 3 3
Documentary : History Filmmaking
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Topics Studies |
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Topics Studies |l

MER Ly I 3.3 3
Topics Studies IlI
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Narrtive Programs:Theories and
Practices

MER IR 2aRir 3 3 3

Creative Methods and Practices

MEZ pIREV —
Short Films Productions

MEY AT 3 3 3
Media Marketing
FEB  HMAELEERT 3133

Launching and Investing Media Business

FRER  mec by 3 33
Mass Media and Cultural Studies

MER SRR AEFY 3 3 3
Media and Creative Enterprise Studies

MED AEMARLA 3 3 3
Topics on Intellectual Property Rights

FEY  BRERsYa PR 3/ 3 3
Management and Administration of Mass
Media
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FAE B [FTeLtEE s 3 3 3
Special Topics on New Media

MED  #RLF] 3]3]3
Research on Internet

FELR pRTARLBERIT 3/3[3
Special Topics in Web Casting

FRAE gl & AT 3 3 3
Playwriting

FRAE ARG P AL LiE 3 3 3
Program Genres : Theories and
Practices

FRiE 2 A X E) 3 3 3

Image Communication

FAEDY it ipd v 3 3 3
Special Topics on Digital Media
Production

FRIEE BB 2T % 3/ 3 3
The application practice of Digital Film
Making

FEY  THET 3.3 3

Qualitative Research Methods

MER  EEFy 3 3 3
Studies of Film and TV Directing

FAE S B 4Lt E 3/3[3
Special Topics in Applied Media

AES AL EEF Y 3|33
Genre studies

MELR EPEuair 3 3 3
Special Topic on Photography and Video
photography
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