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National Taiwan University Of Arts
Department of Visual Communication Design
Daytime Bachelor’ s Program, 2024

Foundation Courses

Core Courses Professional Application Courses

Year 1 (Fall) Year 1 (Spring) Year 2 (Fall) Year 2 (Spring) Year 3 (Fall) Year 3 (Spring) Year 4 (Fall) Year 4 (Spring)
® Introductionto  =----- = @ History of Design = @ Formative Study (1) =- @ Formative Study (2) =---= O Visual Psychology =------- = O Study of Network %---t O Design Management =
Design 2/2 2 2/2 2/2 Community 2/2 o 2/2 s
' 0 Printing Theory and = O Media ThEOTY 2/2  m-nenmm e oo oo i O Contemporary =---=O Business Initiation and
: Design 2/2 Design Theories 2/2 Market Analysis 2/2
= O Design Professional O Design Marketing
Ethics 2/2 2/2
O History of Art (1) =~~~ = O History of Art (2) =------ = O Aesthetic in Decorative *--*O Aesthetic in Decorative *-* O Cultural Creative =------- * O Local Cultural and =---= O Cultural and Creative =---= O Design Trends
2/2 2/2 Motif and Design (1) Motif and Design (2) and Visual Design Creative Design Industries and 2/2
2/2 2/2 2/2 2/2 : Marketing 2/2
O Appreciation of =40 Contemporary Art 2/2 * O Design Aesthetics *
Taiwanese Art 2/2 2/2
Design Sketching =-------- s Drawing and Material =----= lllustration Design
2/4 L2/2

f Creative Expression
L2/2

* Basic Design (1) e ' * Basic Design (2) =--= Paper Structure (1) =------- .
2/3 2/3 2/2
* Typography 2/2 * Model Making ~ =-------- -
and Material

Application 2/3

W Color Theory and =------ %*Color Theory and =----- B ¢ Corporation Identity =---=

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, = Bookbinding and

Paper Structure (2) =------ B ¢ Packaging Design (1) =---= * Packaging Design (2)
2/2 2/2 2/2

Character Design
and Applications 2/2

=---= Bookbinding and

Editorial Design (1) 2/2 Editorial Design (2) 2/2

Display Design 2/2 =---a Consumer Space m----------- = Living Space Design 2/2
Design 2/2

Visual Identity #---=Environmental Graphic =----= * Industry-Academia ®Brand Planning 2/2

Application (1) Application (2) System Design 2/2 System Application Design 2/2 Cooperation and Design

2/2 : 2/2 : 2/2 : Competition 2/2
. W Editorial Design 2/2 4 W Print Media Design  #=----========smssssaasasaanncaae i W Visual Integration m=====-t==rs=summmmeeeeee .. = Portfolio Design
: : 2/3 Design 2/2 2/4

* Basic Photography =----- M
2/3

Computer Graphic (1) =----- é Computer Graphic (2) = Computer Modeling (1) =---= Computer Modeling (2) =---
2/2 12/2 : 2/2 2/2

Digital Image Design a----- - Digital Image Design beeee = Website Design and Do
(1)2/2 2 Digital Editing 2/3

Related Courses [ ) Compulsory Courses (Theories)

= User Interface Design  =---#
2/2 . Practice 2/2

Advertising
Photography 2/3
Semiotic Study of =
Design and
Application 2/2

--= Image Appreciation
and Analysis 2/2

* Graduation  =-------- = * Graduation

= Animation Design and
Project (1) 2/4 Project (2) 2/4

Application (1) 2/2

=---= Animation Design and
Application (2) 2/2

- Advertising Design

‘Digital Editing 2/2 =---= Audio-Visual Design 2/2

O Elective Courses (Theories) w Compulsory Courses (Practical) Number/Number : Credits/Hours
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