@:i%ﬁm«§
1128 # R mt ’u}_‘%‘«% T FEEE D AR

i T
NEELEBLIPI e A R AL AH BT EE il A FENAA
~%%&§gaﬁﬁm7%$w WY o

KT P

2 7
Wliﬁﬁmﬂ§$ﬁﬁW§Hi%iﬁﬂ?ﬁW%%,ﬁi\igxﬁi‘ﬁ?éy,u%ﬁﬁﬁ
%%“pg@,m»¢Fﬁ@ T RE R L ER A RNET > DA 25 AR
G wﬁﬁie‘%%ﬁ?ﬂ%iﬁ*’%mén%imﬁ4~$ﬁﬁm<1ﬁaﬁ %
.

’

S BEBARZPBENMRET FRAFEIN BE S AR P

wo AR 6 A RO AR B s R R B 2 MR

I ~fad A RPN RGN AE £ 2 20 0 TR E REARE o

AR A S

- ABREVALAREF P A 2P EBIRE FEY HAEIE AL 0 4T L
S B E R A BGRT R E TR

2-1 B H ¢ 112/06/19 14:21:30



i 1 kAT

wul | &e | AEA P B[ 5, |32 |22 | 2: [W| & 7L
s et s

FAIRiE B [CPASI] |2 wdiwA $& 2t 53|33
i

Industry and Culture policy of

Performing Arts

&

FiPeiE B|CPABID (R m B imisiilAm g | 8|39

Interdisciplinary Research in

Performing Arts

AR 1232 12 [CPAS13 &%)@ it & Fa ey ( 3133 7 i

Cross—cul ture workshop of

Performing Arts I

&

AR FiE 12 |CPAST &%fsﬁiﬁ%&i?ﬁ"l Ty ( |3]3]3 T

Interdisciplinary workshop of

Performing Arts [

Fil%iE B[CPATI3 |2 mEimgL teig |33 3

Study on Classic Work of

Performing Arts

FAliE 12 |CPASIS (2 8% L4 33 3
Seminar on Theory of
Aesthetics
FA FeiE 2 (CPAS33 ﬁe_%)v' timairy (|33 3 e

Cross—cul ture workshop of

Performing Arts II

&

FA 13E 12 |CPAS31 %%éﬁiﬁ%i?ﬁ"l ¥ ( [3]3 3 i

Interdisciplinary workshop of

Performing Arts II

FAFiE 2 |CPAT2D [ s ivg 2 (7 4 3|3 3

Strategy and Marketing of Art

N\

FA Foif 12|CPAT23 | w4 E 4T 3|3 3
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