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Studies on Technology Art
and New Media Art
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Design and Culture
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Design Strategy of Creativity
Industry
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Taiwanes Special Design
Topic Research

A i 2 [CDE605  [He =42 2L 3 A= 7 3133
Study of Digital Art and
Technology
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3D Computer Graphics
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Craft Workshop
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Thesis and Proposal Writing
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Multimedia and Animation
Workshop
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International Design Trends
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Study of Product and
Consumer Behavior
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Design Workshop
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Visual Communication
Workshop
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Oriental Aesthetic in Form

3.3 B HEH ¢ 112/06/12 15:43:38




