EARRE B DL
188 # R P FRALFIRFERpr A4

R TR
(- ) 2#%m7 Z}”%W““ﬁsi‘“%
) T HIAEEEHER R E

’

ESKEEE I

ERzAx38%%
T2 >3k R
5 Az Fpe s K
52 FRAR i K

NN AN N
ISR T
\/\_/\/\_/iym.

/4
&

- g .
FE R

PO6FE »F2 & kil iyt IV FER - PRARGE S LR
BB A2 EGHD > pITEE X F2 & kil y 4 - 1 PR EEB- (35 4)
WA ABROTABEREF T T2 ER- PBEA ) 2 P (6E A )T RE .

~
!
NN

Iy

3-1 BELHE ¢ 110/01/20 15:49:46



IR B M
1085 # & p AR LI Fflp 4 £

i 1 kAT

wel | &u] | A Y, I Pl e B 2 ] e
B B | e e ?i,ﬁia;
TR 5
MIE BD061) [ Es tPg 333

Design and Culture

&

#AFeiE 2 [CDE6OT  [£1& A& FR3H WK 3133

Design Strategy of Creativity

Industry

FE B|DE603 | LR A By —

Taiwanes Special Design

Topic Research

FAFiE 12[CDE60D  [d il B 8 herm 5 31313
Study of Digital Art and
Technology

FAFiE 2 CDE607  [3DR %68 B 3|3 3

3D Computer Graphics

N\

FAF2E 2|CDER03 [ F 1 vy 313313
Craft Workshop

FAFeig 02 (CDE621  |[E 318 B 0% 3|3 3

Thesis and Proposal Writing

FA 1 iE 12 [CDESOT e ke 3131313
Multimedia and Animation
Workshop

FAFeiE 2 |CDE609  [RER 2 313 3

International Design Trends

S

FE 2[CDE6IT [As2iy s i@y |33 3
Study of Product and
Consumer Behavior

FAFeiE 2|CDEDO1 [t a i 3[3([3]3
Design Workshop

&
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Research on Creative Cultural

Industry Practice

3.9 B HEH © 110/01/20 15:49:46



IR B M
1088 # R p RAALFIRFFinflp §4 4

i 1 kAT

N T B L PR P PR P L
Bl B /”gik-rp—rp—rp'r/‘ﬁi';";

FAFi® i2|CDESOD AR BiE 1 ity 3131313
Visual Communication
Workshop

FAFiE 2 [CDE61S [Bei>§ ®2 3 »k 313 3
Digital Music and Sound
Effects

FAleiE 2|CDE6LT (A 333,53 8 313 3
Oriental Aesthetic in Form
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