1078 # /A2 L

R TR
(=) 2ZHF 712""&’@5]“’{?1~F%
(=) 2 RIAEBEGITRFFE

ZNBEPFORAHER

(=) EF2ZAr25%%

(2 ) 2R >3 EER

(Z) %~z s bk

(w) %~z g bk

ERNETE SRS
BB Ep > pobga ~ B2 &

SR LI 4

2-1

£ S A S

F%ﬁ.?- '&rvf R ‘,—%- °

BERHW

108/12/20 10:18:54



1075 & RATL & EX TR D

ER g S
5 ; 2B _fp )\ 5] % - %= ¥ = b | p 2y
et | e (. el es |22 |25 |25 BP0 A
S B AEGTE P"'hfl';b
_ = = = i3
FAiE 2|CDE619 [Rr& = ivF&= g 31313
Design and Culture
F8FeiE 2|CDE60T  [A1R & ERIE Rk 31313
Design Strategy of Creativity
Industry
FAFeiE 2|CDE603 |3 kB Xy 31313
Taiwanes Special Design
Topic Research
FAFeiE 2|CDE60D  |[Hc i LB F st 3 31313
Study of Digital Art and
Technology
FAFiE 2|CDE607  [3DR g B 313 3
3D Computer Graphics
FA i 12 |[CDE621 - 313 3
Thesis and Proposal Writing
AT B [CDEB0Y [P R iin 313 |3
International Design Trends
FAFeiE 2|CDE6I]T A &2 3 7 5775 33 3
Study of Product and
Consumer Behavior
FAFeiZ 12 [CDEDO1  [Rzta ivd 33133
Design Workshop
FA FuiE 12 |CDE617 A>3 8 313 3
Oriental Aesthetic in Form
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