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Social Media
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Media Literacy
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Communication Aesthetics
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Introduction to New Media
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Communication and Gender
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Special Topic on Media
Issues

B E 3 C0CI45 g hig1mp 2 2 2 2
Media and Communication
Theories
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Special Topic on
Communication Issues
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Artistic Communication

L 12iE 12 COCIH3 |Eiger~ v 2 2 2 2
Communication and Culture
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Management and Marketing
for the Cultural and Creative
Industry
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