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Design Strategy of Creativity Industry

FAFRE 3 d R 3/3 3
Taiwanes Special Design Topic Research

FA TR 1 | Bcie AL P T g 3/ 3 3
Study of Digital Art and Technology
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3D Computer Graphics
FiIRE B B E0 3 3 3

International Design Trends
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Study of Product and Consumer Behavior

lE R LI A F 5 - 3 3 3 3
Research on Creative Cultural Industry
Practice
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Digital Music and Sound Effects

FAlRER L3332 8 3 3 3
Oriental Aesthetic in Form

N\

2-2 HIFHEA + 105/05/20 10:27:02



