3 IR % oF W %
1048 & RAd a R ErT1 £330 k2 p §4 4

- KT PR
() A& A HEF AR  BE2EFHFRPITZ g],‘gj\mm Flﬁgjlﬁ Ao o
(Z) BB HFAEIEHA > Ty 13« ‘;J‘l‘ﬂ‘z{ﬁf\#ig S RELEARERD G E A1
R SEE BELA
(Z)RERRFS MAIRAERRL  FIREME 2L S A B df - BR2 24 T2%h77 2 B
CED- R R R S
S~ EBEERFORAED
(- ) plivgr gy a4
(=) R 2@
(=) 58 g dli
() F&&gEw 4
Z S EERIZT6E
LEF LB 408, (FHLHm654A)
A g B L (LFA)
','}/ 3143 LJk‘F"Vﬂ‘J : [K,.l/'}/ 3]43'1\‘;]2$j\§/”\g{ [ ) -&r%xiii g/,;\ﬂ';; /A fﬁ%“j&ﬁﬁ,"ujp\ ;%Tﬁ.‘lj'_ﬁ d l’,}/ 3‘43 o ]
BV AR RN
» e B 45 CEA PR R
FALFI AR FAR S 9 9
FALIIgAT FAER 24 24
FAELSIHAR  FAH 6 0
FALTINAR  FATRE 3 3 A EBIFRITHAE BFL) -
Eﬁifiéﬁcﬁi ;ﬁ&%w%gg ,',; 3 3 ICTERBIPBRAREES & (384 )
r~Ho R E MR (REFES):
(=) “tFwme MFT—‘ Fixyidw il g = 3?%6" BARR L 2 hFER A F 0 AR
ARBR2 TET A EE ) R e (3 B EF N ) A b @ R
(=) %‘f@%ﬁcﬁiiiﬁ?i#%%glrgﬁﬁi%“ﬁﬂﬁﬁi%ﬁé B AR S AL ] PO A A
(Z2) 288 ieEdHMEET P 108(Z )M 3B S B X2 v Fo
(z) 2ELE2HFERS D (DATFREAETHRE ~ (DRIFERFF R TH > ~ (D)E
T g 2K 3 o & PR £

4-1

HUFHEA © 104/06/23 13:34:24



1045 & B AL Am

F 0 A B
RS>
i
el 1 ERPELE
Craft Design and Making
A h RITEEY
Research Methods
ey g R AR R P
Contemporary Arts & Design Thinking
LSy S
R = o P -] = LB A [ e
e e %2 SR

FER R AR P S BE (BT )
International Marketing Strategy

FEER R i
Cultural Design

ER  MELER
Ceramics Design

ER  RILAF M S EBE
Creative Industries Marketing

ER 1H#HXIFTT
Practices of Craft Design

MER A RIFFT
Study of Interface Design

FER 2R T Y ARIIRAHE BRI
Proposing and Briefing of Cultural BAMEE - BHRZIRR
Creativity TMEAERARLE

FER A B

Woodwork Design

HUFHEA © 104/06/23 13:34:24



1045 & B A7 Lt B

L EEY SR
R =] o Flpgl - [ 22 [ 22 [ %= AP #x
A\gtﬁﬁ g& | F: ?ﬁ‘ﬁi@
L L 2 L L M 2

FAER A EAIFTHE 3|3 3 e S BA(HPLER)
Strategy of Innovation

ER  EKPBPREIFAT 33 3
Study od Consumer Behavior

MiEY BN EFY 3 3 3
Research in Formative Theory

ER MWEHREFHFT 3 3 3 T SR (FLEEE)
Experiential Marketing Research

FER 14 iTEY 12/ 12 3(3 |3 3 — ARRADE LR Bl
Crafts & Arts Research E‘u?&%éﬂﬁ%:ﬁ%%qﬂuz\%

MEB ASRIFET 1212 3 3 3 3 — RO R BT
Product Design Studio %‘E%JT’EEH%:FEJE%EW%

FER I &N ARy 33 3
Study of Interactive Desugn

FRAEB 2 1 AIRTRG 3 3 3 i BT )
Innovation Culture Design

MEY &1 fxz 3|3 3
Metals and Jewelry Design

FEDR g xR 3 3 3
Glasswork Design

MEYL A&FILFT 3 3 3
Study of Product Semiotics

FAEBR Rk BT 3 3 3
Study of Product Style

MEB 3% % 33 3
Form Study

4-3 HUFHEA © 104/06/23 13:34:24



1045 & B A7 Lt B

L EE 0 AR
KR =) ,Flg g por- ¥ = ¥z ¥ B A #ir
P e F& | H& | FE ‘?f_'_nz
S S el I b R 7Y
FER AT E KB A 3 3 3
Practices of Exhibition Planning
FAER RIR AT 33 3
Study of Promoting Creation
FEBR  RIRTRE & £ 3 3 3
Innovation Planning and Proposing
FER LI EFAT 3|3 3
Study of Craft Industry
FE R AR 3 3 3
Cognition Psychology
FAE S il St 3 3 3
Digital Archive and Design
FAER AL gt 3 3 3
Human Reflection Design
EY [1#EIEFT 33 3
Study of Crafts and Aesthetics
FER 1 EXRFAPH 3 3 3
Technology in Craft Design
FAE st H 3 3 3
Introduction to Statistics
FER R BEENF Y 3 3 3
Study of Ceramic Technology
FER (BB EFy 33 3
Interdisciplinary Study

4-4 HUFHEA © 104/06/23 13:34:24



