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Craft Design and Making
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Research Methods
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Introduction to Statiistics
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Contemporary Arts & Design Thinking
i |48 By 3 3 3
Study of Craft Industry
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Arts Practicve as Research Method
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Creative Product Design
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Study of Product Semiotics
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Research in Formative Theory
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Practices of Exhibition Planning
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Study of Promoting Creation
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Study of Crafts and Aesthetics
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Technology in Craft Design
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Glasswork Design
FEER &K e it wm 3|3 3

Cultural Design
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Study od Consumer Behavior
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Cognition Psychology
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