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Cultural Studies on Popular and
Gonsumption Cultures

FileiE 3 LA AEAE
Special Topics

FAFE 2 B3R AT ] 3 3|3
Special Topic on Communication Issues |

FABE B ATy B 5 3 3|3
Special Topic on New Media

FAFE 3 A g2 RS R 3 3 3
Planning and Practice of Mobile Media

FiliE 3 {748 2 B 3 3 3
Marketing and Public Relations

AILE 3 A2 1L A ¥4 7 T
Media and Creative Industries
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Special Topic on Communication Issues
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Research Methods
RS GRFF BT 3 3|3
Advanced Communication Theories
LR A A 3 3 3
Seminar of Graduate Study
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Independent Studies |
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Independent Studies I
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Creative Planning and Marketing
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FIRE A 3 3 3
Cultivation of Creative Ideas

BhiieEmy 33 3
Media and Social Studies

WA 538%™y 3/3 3
Studies of Media Political Economy

WhE i Ey 3 3,3
Media and Cultural Studies

WAl ek & w4 3/3 3
Media Strategy and Advertising

R N e 3 3 3
Qualitative Analysis

LY 3 3 3
Script Writing and Directing
A E e 3.3 3

Cross Cultural Communication Research

PRAFFY 3 3 3
Study of Audio and Video Industry

FTIER 3[/3 3
Film and Video Aesthetics

Pz o B AR 3/3 3
Specific Topic Lectyres of Digital

Convergence

A el i 3 3 3

Qualitative data Analysis

BRA A ITEEFTT 3 3|3
Audience Analysis and Effect Studies

BuFT(Z) 6 6 3 3
Independent Studies Il
Breap B 6 6 3 3

Advanced Program Production

Lagalir-ge 2 v 2544 |66 3 3
Specific Topic Production
e T 6 6 3 3

Narrativ Theory and Analysis

4-3 BIFHEA © 102/12/25 17:36:46



I P o Wi
1028 # 2 P FRARLFIR T AE 4 7}& P A 4
B FED A

R A sL E % - ¥ - ¥ = ¥ a2 ®Zx
| 8 %g £5 H& #& Hi ‘?fjfifz A
R RIN N EE

FELR |[FRAFFS LKV FT LT 6 6 3/3
Depth Report and Documentary Studies
and Production

FEDR B FHERECREFY 6 6 3 3
Specific Topic Research-Media
Advertising and Interationalization
FRIE A s g AR 6 6 3 3
Media Policy and Regulation

FER BAgysgn 6 6 3 3
Media Management

FAEYS M mas L R 6 6 3/3
Media Convergence and Application

AEL SHSLLEEF] 6 6 3 3
Media and Creative Industries
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