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ey 1AL 3 3 3
Craft Design and Making

A h RITEEY 3/3 3
Research Methods

ey RSN 3 3 3
Introduction to Statiistics

R tp o F AEART LD 3 3 3
Contemporary Arts & Design Thinking

SRR B Yy 3 3 3
Study of Craft Industry
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FRIER RIIEFR 2 3|3 3
Arts Practicve as Research Method

FAER RILR SR 3 3 3
Creative Product Design

FELS  plITERIEY 12 12 3 3 3 |3 - FE o = g e M iR
Composite Crafs Studio ik » A.B.C.DHEFZR

FEYR  ARFILFT 3 3 3
Study of Product Semiotics

ER @877 3|3 3
Research in Formative Theory

FER A1IFE KB A 3 3 3
Practices of Exhibition Planning
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FEDR  RIR Y 3/3 3
Study of Promoting Creation

MER 1EZEEFY 3 3 3
Study of Crafts and Aesthetics

FER a1 #ExFepE 3 3 3
Technology in Craft Design

FER @I AR 3 3 3
Glasswork Design

FELR K32 % 3 3 3
Cultural Design

MEB RIBFFEEFE 3 3 3
Study od Consumer Behavior

MEB s 3 3 3
Cognition Psychology
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