] = i/‘?’ﬁﬂ*" g
1008 # 2 p RELSLALZAERIFFL TP EL

51004067 019 995 = & % - S fir g K € 1L

i
ﬁﬁ:rm% ‘."r_A;‘ s LA E

-~ H®T PR
i%ﬁ&%@i\é%ﬁ&#ﬁﬁﬁﬁiﬁﬁﬁﬁi’/@&i B
BEE s A2 s BmE GH ek Faepto SRR ALRAE ] PARRY AR § e T
fe? o A BRI P ARACT
LR e Rbe FARAEZFR e B Lo 2 g LR AL PO FSL L RE R BT
BASHLRGFE A . , .
2 ARG HAREYE R RDALAEL §EREL S o I AT EF AL O FR  BT
PR ¥ ayry L . , | .
JIFTAFFHERIFT Y > FREFHFR2Z LFTRER 22 R %R RIBETHFS B
W%ﬂﬁﬁggp;&jo
- Rl h . . g
EOCRP PARBE AT R AR T A ] 0 B L 2 e BRI Y~ BIR AR N s E A R
BRI AL ERE R %wwwmﬁpx%f?%%w’zé?ﬂ@%A@%%@ﬁéﬁ,%
AR e FE IR BP AR R BHNARE R EER B K AT S A adh URELRA
LB ERA] A
= MR
EET2-TE
LEE g 368~ (R Lm>654)
A Bl LR ELE (Ph D)
l!; Si;P‘ﬁqﬁFg‘l
» e T 1) C#s EE ER
o #Arigr Eoi 12 12
AN S Blrigr EED 18 18 [Fstmmos s B R EGHOEL
EIAN S ¥Llrigds EH< 6 0
D
PEELEEAD > BTN FEARRHKINAS (7)) W HRITAEBPEFHERY BRDOE YR
Lo HBFTAF Y BERAF LRI PTE L (SR TP B EFOB Y 1))
EITIFERRTL T IRL o

3-1



DB ¥i & Tl S

e ; 2 W o > L o 22 4y N &
1008 # 2 p RELSLALZAERIFFL TP EL
,Flg 5 R ¥ - 5= 5= ok 3
A i e K& H& | F= ??:i@
T T T |8
Py 3 3 3
Research Methodology
LA LRV Hh 3 3 3
Design Topics on Creative Industries
M . 3 3 3
Culture Product Design
RILAE 33 3
Creative Industries Marketing
FEY
KR ,Flg g pForo ¥ = ¥ = ¥ B A
A i e K& H& | F= ﬁfi@
T[T T |8
P 1 AR T T 3 3 3 B
Craft Design Research
AR AR Y 3/ 3|3 SRR
Visual Design Research
BEZ FMHERTBFAY 3 3 3 SyRE
Intellectual Property Research
L5y v g ARG 3 3 3 BERE
Creative Industries Research
BEB I AEREY 3 3 3 BEEE
Electronic Commerce Research
BRI mpERH R 3 33 DECES
Application of Technology Foresight
HEZ A EAIFTHE 3 3 3 SyRE
Innovation Strategy
PiE RIRAFEAE 3 3 3 STA R E
Creative Life Industries
BER  2E3 50 3 3 3 DERR T ¢ 151
Living Aesthetics Criticism
B ORE A 3 3 3 B
International Marketing Strategy
B O BmEZIFFAZ 3|3 3 e
Commercial Design Research
B K 44 3 3 3 IR
Digital Design & Media




GRS Ty

2

2 > > W > > ,’ N +
1008 # R p FEIFLAILAFR LD E A4
B EE A
mu e o g Bl Bs | iz B g gEla % o
A\gtﬁi Fe  F= §&§Li@
T T T |8
ST TY Y 3 3 : R RREE
Experiential Marketing Research
BE |2 AR 3 3 3 R RRRS
Culture Innovation Design
BiER R_REFiFy 3 3 3 bR EE 1
Cognitive Behavior Research

3-3




